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Why is dissemination important?

You need to demonstrate:

IMPACT
‘the demonstrable contribution that excellent research makes to society 
and the economy.’  

https://esrc.ukri.org/research/impact-toolkit/what-is-impact/

https://esrc.ukri.org/research/impact-toolkit/what-is-impact/


The aims of dissemination

• Inform

• Educate

• Engage

• New directions for research

• Better understandings

• More informed debate

• Bridge the gap between research 
and action

• Changes in policy or practice

• Empower people



A widening audience
Academic community

• Researchers

• Teachers and lecturers

• Students

Policy makers

• Think tanks and strategy consultants

• Administrators, public bodies, international organisations

• Politicians and political parties

Interested parties

• Users and user groups

• Community and pressure groups

• General public



The challenge of a diverse audience

Specialists
• Need to know
• Background knowledge
• Delving deep
• Statistically competent

Non-specialists 
• Passing interest
• Little background
• Top level results
• Frightened of numbers



Statistical ignorance
Misunderstanding the median….

‘Any candidate sitting GCSE maths should be able to explain that raising everybody 
above a set percentage of the median income is rather like asking a cat to chase its 
own tail. As families are raised above the target level of income, the median point 
itself rises. Not surprisingly, therefore no country in the free world has managed to 
achieve this objective.’

Frank Field, MP, head of poverty review for Coalition Government

http://www.poverty.ac.uk/income_threshold_approach.php

‘You get this constant juddering adjustment with poverty figures going up when, 
for instance, upper incomes rise.’

Iain Duncan Smith, MP, Secretary of State for Work and Pensions 2010-2016

http://www.poverty.ac.uk/income_threshold_approach.php


Just ignorance



The expansion of platforms

• Research journals and books

• Conferences

• Traditional media – press, tv, radio

• Exhibitions, drama, posters

• Websites

• Blogs

• Social media – twitter, Facebook, etc

• Video platforms

• Targeted messaging



It’s a busy world….

The world wide web

• Around 1.7 billion websites (i.e. unique hostname) 

• Around 200 million ‘active websites’

• Google searches

• Over a trillion searches per year.

• 63,000 searches per second on any given day.

YouTube

• Over one billion hours of videos are watched on YouTube every day.

• There have been 6.3 billion views for….

https://www.internetlivestats.com/total-number-of-websites/
https://www.internetlivestats.com/total-number-of-websites/
https://www.internetlivestats.com/google-search-statistics/
https://www.wsj.com/articles/youtube-tops-1-billion-hours-of-video-a-day-on-pace-to-eclipse-tv-1488220851


The most watched YouTube video ever
…at this moment in time.

“Despacito” by Luis Fonsi featuring Daddy Yankee

https://www.youtube.com/watch?v=kJQP7kiw5Fk

https://en.wikipedia.org/wiki/List_of_most-viewed_YouTube_videos
https://www.youtube.com/watch?v=kJQP7kiw5Fk


Maximise your chances…

• Use accredited/recognised/established websites

• Tag material effectively

• Make sure the first sentence/intro/summary covers the main points 
and grabs attention

• Be clear about your audience

• Think beyond text

• Be imaginative



My name is Isha

© Poverty Truth Commission, Scotland. For full version visit: http://www.poverty.ac.uk/community/scotland/poverty-truth-commission

http://www.poverty.ac.uk/community/scotland/poverty-truth-commission
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The scrounger narrative: 2010 -2014
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Occurrences of pejorative labels for claimants in UK press articles, 
2007-2016

Scrounger Workshy Something for nothing Underclass

Source: James Morrison, 'Scroungers: moral panics and media myths’, ZED, 2019; using Lexis Library 



Source: ‘Benefits Stigma in Britain’, Turn2Us, 2012



Source: ‘Benefits Stigma in Britain’, Turn2Us, 2012



Source: ‘Benefits Stigma in Britain’, Turn2Us, 2012



Daily Express, 10 August 2010



‘Absurd! Family of 11 on GBP 42,000 benefits get new 7-bedroom house’
Daily Express, 10 August 2010

‘A  JOBLESS  family  of  11  on  £42,000-a-year  benefits  caused  outrage  
yesterday after they were given a new seven-bedroom house worth £300,000... 
Stunned neighbours saw them carting their belongings – said to include prized 
parrots – out of their four-bedroom home to a bigger one just yards down the 
road.’ 

‘Official figures this week revealed that 100,000 households are raking in 
handouts worth more than the wage earned by most workers. Shocking 
government statistics showed that some benefits families are pocketing £23,244 
– the average UK salary – every year without lifting a finger.’ 

‘Matthew  Sinclair  of  the  Taxpayers’  Alliance  said:  ‘It  is  shocking  to  see  so  
many extreme cases like this of families abusing the welfare system..…Taxpayers  
don’t  expect  their  money  to  be  spent  keeping  scroungers  in huge homes 
and allowing them to make extravagant purchases like luxury parrots. 



Daily Express, 11 August 2010



Daily Telegraph, 28 May 2010



‘Families on £100,000 a year in benefits’ 
Daily Telegraph, 28 May 2010

‘Iain  Duncan  Smith,  the  Welfare  and Pensions Secretary, 
said the generosity of the benefits system meant that 
claimants regarded those who worked as “bloody morons”.’



Daily Mail, 2 December, 2011



‘Take a family headed by a drug addict or someone with a 
gambling addiction - increase the parent’s income and the 
chances are they will spend the money on furthering their 
habit, not on their children.’ 
Iain Duncan Smith, Work and Pensions Secretary

IDS: How benefits can do more harm
Daily Mail, 2 December, 2011



2016: Reader comments on six stories…

‘Overwhelming the tone and emphasis ..to the six 
discursive events was one of disdain towards the 
unemployed and/or claimants generally.

Numerous remarks were tinged with outright 
prejudice bordering on hatred or incitement’

Source: James Morrison, 'Scroungers: moral panics and media myths’, p186, ZED, 2019



…Reader comment threads

“scrounging wasters”

“lowlife scrounging bums”    

“pondlife” “parasites”

“mindless mouth-breathers” 

“dirty little scummers”

Source: James Morrison, 'Scroungers: moral panics and media myths’, p186, ZED, 2019



Tweets

“It’s ur own frigging fault get a job!”

“these dickheads” would “fail, spunk the 
money up the wall and go back on the 
dole”

“Are these fucking disgusting people 
real?”
Source: James Morrison, 'Scroungers: moral panics and media myths’, p186, ZED, 2019



Individual versus issue based stories

“Issued based stories spurred counter-discursive voices 
to assert themselves at times lining up to criticise 
structural social inequalities and defend claimants”

“the way media narratives are framed has a strong 
priming effect on public responses”

Source: James Morrison, 'Scroungers: moral panics and media myths’, p186, ZED, 2019



The way in which poverty contributes to articles and 
broadcasts in UK news

“many of these ‘incidental’ 
references use poverty to 
lend emphasis or to 
sensationalise.”

‘The media, poverty and public opinion’, Joseph Rowntree Foundation, 2008



“It becomes difficult to construct an understanding of poverty as a 
structural outcome of inequalities, and therefore to develop the 
basis for a collective response to it”
‘The media, poverty and public opinion’ , Joseph Rowntree Foundation, 2008

“With a lack of discussion on the wider socioeconomic  causes  and  
contributing  factors,  poverty  within  the  UK appears  as  an  ‘orphan  
phenomenon’  with  an unknown genesis”
‘Representations of Poverty in British Newspapers: A Case of ‘Othering’ the Threat?’ , Apurv
Chauhan and Juliet Foster; Journal of Community & Applied Social Psychology, 2014

“Missing from most mainstream news coverage of poverty is capitalism 
critique and the role of the present economic system in generating 
poverty.”
‘Poverty in the news’ , Joanna Redden; Information, Communication & Society, 2011

A bias against understanding

https://www.jrf.org.uk/report/media-poverty-and-public-opinion-uk
https://onlinelibrary.wiley.com/doi/abs/10.1002/casp.2179
https://doi.org/10.1080/1369118X.2011.586432


John Humphreys’ “The Future of the Welfare State”

BBC Trust verdict:

“failure of accuracy”
“breach of impartiality”



https://www.liverpool.ac.uk/research/news/articles/share-animation-raise-awareness-uk-lives-lived-poverty
https://youtube/yDVBB4VLce0

https://www.liverpool.ac.uk/research/news/articles/share-animation-raise-awareness-uk-lives-lived-poverty
https://youtube/yDVBB4VLce0
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PSE UK impact objectives

• Further academic research

• Increase public understanding

• Contribute to UK poverty debate and policy

• Contribute to UK, EU and international measures

• Support community and pressure groups



PSE dissemination strategy 

• Reach a wide audience

• Use a wide variety of channels

• Strong coverage of findings in press & radio

• Television programme

• Aim for both a local and international audience

• Build an audience over time

• Launch and maintain a twitter account

• Launch and maintain a website





© Northern Echo



Is not the subject of 
poverty too

political

“…we did see it as a valid ‘educational’ job, particularly in an 
election year, to place the question of living standards firmly 
on the agenda of public debate”
Jane Hewland, Head of Features, LWT



Breadline Britain survey brief

“The survey’s first, and most important, aim is to try to 
discover whether there is a public consensus on what is 
an unacceptable standard of living for Britain in 1983 and, 
if there is a consensus, who, if anyone, falls below that 
standard”

“This minimum may cover not only the basic essentials 
for survival (such as food) but also access, or otherwise, 
to participating in society and being able to play a social 
role”



Defines poverty as:

“an enforced lack of socially 
perceived necessities”

The consensual method



©ITV



‘Breadline Britain’ ITV, 1983



‘people who are living in need are fully 
and properly provided for’
Margaret Thatcher, Prime Minister
House of Commons, 22 December, 1983

The Government reaction





‘Breadline Britain in the 1990s’ ITV, 1991

And in 2013….





#itvtonight

The programme gained considerable support on social media



The Daily Mirror, front page, 19 June 2014

Re-framing the debate: PSE press coverage



The Daily Mirror, inside pages, 19 June 2014



The Sun, page 2, 19 June 2014



The Guardian, page 4, 19 June 2014



The Independent-i, page 5, 19 June 2014



You don’t win them all…The Daily Mail, page 26, 19 June 2014



…..meanwhile on p29 of The Daily Mail, 19 June 2014

…the ONS figures back the PSE findings derided on p26



PSE website: impact objectives

• Publish PSE UK, 2012 research methods, results and 
findings – quantitative and qualitative

• Increase public understanding

• Contribute to poverty debate

• Provide teaching materials

• Support community and other groups



Who were we targeting

• academic researchers

• policy makers

• educators

• students

• pressure groups/community activists

• journalists/press

• international audience



www.poverty.ac.uk

The PSE holding page, 2010

http://www.poverty.ac.uk/


Launched January, 2011



Key words used for website
• Poverty

• Poverty research

• Poverty survey

• Poverty in UK

• Social exclusion

• Deprivation

• Material deprivation

• Social deprivation

• Poor in UK

• Minimum standard of living

• Necessities

• PSE

• ESRC poverty research

• Breadline Britain

• benefits

• pensions

• low pay

• poor  



Stage two, 2012 

• Provide details of the PSE research

• Provide background understanding

• Give people and communities a voice

• Include personal stories

• Be topical and relevant

• Provide analysis of current government policies

• Make website searchable

Aims to:



http://www.poverty.ac.uk/definitions-poverty

http://www.poverty.ac.uk/definitions-poverty


http://www.poverty.ac.uk/pse-research

http://www.poverty.ac.uk/pse-research


http://www.poverty.ac.uk/living-poverty

http://www.poverty.ac.uk/living-poverty


Third stage, 2013/14

• Make the website more dynamic and engaging
• Make results accessible
• Make data interactive
• Provide detailed analysis papers of PSE UK findings
• Provide links to journal articles & books based on 

PSE research
• Provide a platform for the PSE qualitative research 

and for PSE community engagement project

Aims to:



http://www.poverty.ac.uk/pse-research/falling-below-minimum-standards

http://www.poverty.ac.uk/pse-research/falling-below-minimum-standards


http://www.poverty.ac.uk/pse-research/about

http://www.poverty.ac.uk/pse-research/about


http://www.poverty.ac.uk/living-poverty/life-stories

http://www.poverty.ac.uk/living-poverty/life-stories


Building an audience: 2010 to June 2014
ITV Tonight tx PSE UK conference coverage





www.poverty.ac.uk - pages visited, 1 Jan 2013 to 11 July 2019

home 

http://www.poverty.ac.uk/


https://twitter.com/PSE2010

https://twitter.com/PSE2010


Latest PSE tweet



©CiA, 2012





Data visualisation

• Communicates to the non-statistician

• Conveys information quickly

• Brings out relationships in data

• Gives new insights

Poverty research methods: Effective dissemination



“As knowledge increases among mankind, and 
transactions multiply, it becomes more and more 
desirable to abbreviate and facilitate the modes of 
conveying information from one individual to the 
many.”
William Playfair, 1801

The price of wheat, weekly wages and reigning monarch 1565-1820, 
Playfair, 1821





From page to pixels

• Views of large quantity of data

• Views across time and place

• Views of spatial relationships

• Invites reader to become an explorer



http://www.poverty.ac.uk/pse-research/trends-attitudes-necessities-1983-2012

http://www.poverty.ac.uk/pse-research/trends-attitudes-necessities-1983-2012
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Build dissemination in from the start
• What are your aims?

• Who do you want to reach?

• What publications do you want?

• Which media will you target?

• What are your budget limitations?

And

• Talk to interested parties early on

• Consider the impact on those involved in the research

For theoretical discussion see: ‘Disseminating research findings: what should researchers do? A systematic scoping review of 
conceptual frameworks’, Paul  Wilson et al, 2010

https://implementationscience.biomedcentral.com/articles/10.1186/1748-5908-5-91#Tab1


Build ethics in from the start

http://www.ethicsguidebook.ac.uk/

http://www.ethicsguidebook.ac.uk/


Ensure valid consent

1. ‘Research subjects must be informed fully about the purpose, 
methods and intended possible uses of the research, what their 
participation in the research entails and what risks, if any, are involved.’

2. ‘Research participants must participate in a voluntary way, free from 
any coercion.’

Remember:

1. Participants and researchers may define ‘harm’ very differently.

2. You might understand potential harms of which the participant is 
unaware and you must raise any such concerns.

http://www.ethicsguidebook.ac.uk/Assessing-risk-and-harm-21


Ensure confidentiality

ESRC guidelines state:

‘the confidentiality of information supplied by research subjects and the 
anonymity of respondents must be respected’.

Data Protection Act 2018 requires:

Data is ‘used fairly, lawfully and transparently.’



Generating publicity

• Think about ‘new’ angles that might attract media attention.

• Think about the use of people’s stories. This could help gain coverage - BUT you 
need to be careful.

• Provide background analysis and context in your press releases. Make it a clear 
and accessible.

• Consider publishing a summary report (see JRF Findings ‘UK Poverty 2018’ for a 
clear example). 

• Think about who might be interested in advance - specialist correspondents will be 
easier to engage with.

• Consider how your findings might be (mis)interpreted.

‘How to report on people in poverty’, Media Diversity Institute

‘Reporting poverty in the UK: a practical guide for journalists’, Society of Editors, Media Trust, Joseph Rowntree 
Foundation, 2009

file:///C:/Users/jo/Downloads/final_uk_poverty_2018_findings_0_0.pdf
http://www.media-diversity.org/en/index.php?option=com_content&view=article&id=3195:how-to-report-on-people-in-poverty&catid=35:media-news-a-content&Itemid=34
https://www.jrf.org.uk/report/reporting-poverty-uk-practical-guide-journalists


Going online….
• Explore possible blogs to contribute to such as:

https://blogs.lse.ac.uk/politicsandpolicy/

https://www.rethinkingpoverty.org.uk/topics/rethinking-poverty/

https://www.socialeurope.eu/category/blogs

• Explore websites that might promote your findings:

Your university’s/department’s site

Your sponsoring organisation’s site

Specialist sites such as www.poverty.ac.uk

• Think in terms of multi-media….

https://blogs.lse.ac.uk/politicsandpolicy/
https://www.rethinkingpoverty.org.uk/topics/rethinking-poverty/
https://www.socialeurope.eu/category/blogs
http://www.poverty.ac.uk/





